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VISION.

WE ARE SUCCESSFUL WHEN,
EMPLOYEES return back to their

families as healthy, if not healthier,
than when they started working at
Comcast NBCUniversal.




>$1 BILLION COVERING
>200,000 PARTICIPANTS
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Plan design Is
important but not
everything.
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VISSION.

To INSPIRE BREAKTHROUGHS In
how we de

EMPLOY

=

Iver total rewards to

ES and their families by

disrupting the status quo and transforming
how financial, emotional and health
benefits are experienced.



TRANK YOU



